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1 号铺以及各种电视购物媒体等 B2C 平台让消费者足不出户就能体验到购物的
乐趣。由于网络购物的独特性，真实信息获取困难等原因，退货在所难免。由于
市场需求各B2C电子商务平台纷纷推出无理由退货策略，赋予顾客”后悔权”，
允许顾客在购买产品后自由退货。2014 年 2 月 13 日，国家工商总局公布了《网
络交易管理办法》，其中的消费者网购“后悔权”将在法律和部门规章层面都获
得支持。2014 年 3 月 15 日正式实施新消费者权益保护法规定，除特殊商品外，




















































Online shopping is one of the main-channel of modern shopping, such as 
Tianmao, Jingdong mall, Amazon, shop No.1 and a variety of TV shopping media 
platform B2C, these let you remain within doors and can experience the joy of 
shopping. So, the B2C electronic commerce platformsperform no reason to return 
policy, give the customer "regret" powerand get some cash back. In March 15, the 
formal implementation of the new consumer protection law in China, in addition to 
the special goods, online shopping goods in the delivery date of 7 days could been 
used the “no reason to return” strategy. In February 13, industrial and commercial 
administration announced the"measures"management network transaction, the 
consumer online shopping "regret"power will be at the level of regulation law and 
departments are supported. 
At the present stage of the B2C e-commerce platform, the strategy is much study, 
but this problem has widely meaning. Through the review of relevant literatures, the 
domestic research for rational behavior involves interdisciplinary is limited in this 
field, this problem is the study background. 
Considering the limited rationality condition of customer risk preference, the 
return problem under the B2C environment is analyzed: the optimal selling price, 
supply chain inventory, the optimal return price and profit of supply chain. Usually, 
supply chain environment design needs to consider inventory distribution costs, 
residual processing, return period and so on. Our studyis based on the economics 
perspective, discussesthe existed problems, builds a decision-making model from the 
angle of profit, and presents the relative numerical computing conclusions. Finally, we 
take the Anhui TV home shopping for case study, solve practical problems using by 
the obtained theory. Our conclusionssupply some of new explain forthe “no reason to 
return” strategy, also provide the corresponding return strategies and solutions for 
specific B2C operation of enterprises.  
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